
RATE CARD
Rate Card No. 23  •  Issued: Oct. 15, 2011  •  Rates in effect: January 2012 issue

Shopper Marketing is the definitive information source 
for Path to Purchase Institute members, consumer 
product marketers, retailers, agencies and others allied 

to the field whose job involves tactical and strategic 
initiatives that help drive revenue through enhanced 
shopper experiences along the path to purchase.

Acceptance of copy is subject to publisher’s approval. Advertising 
is accepted with the understanding that the advertiser or his agency 
agrees to indemnify the publisher against any expenses or claims 
resulting from the unauthorized use of any name, photograph, 
copyrighted material or patented article in said advertiser’s 
advertisement.

All advertising is subject to the publisher’s approval. The publisher 
reserves the right to reject advertising that is not in keeping with the 
publication’s standard. The publisher assumes no liability if, for any 
reason, it becomes necessary to omit an advertisement.

Rate Adjustments: If, within the contract year, more or fewer units 
are used than were contracted, the rate will be adjusted to reflect  
the actual number of units used. (See Net Advertising Rates.)

Rate Policy: All orders are subject to changes in rates with the 
issuance of a new rate card. Advertisers have the option of cancelling 
at the time new rates become effective without incurring a short-rate 
adjustment.

No conditions, printed or otherwise, appearing on the space order, 
billing instruction or copy instructions which conflict with the 
publisher’s stated policies will be binding on the publisher.

The forwarding of an order is construed as an acceptance of all the 
rates and conditions under which advertising is at the time sold.

Publisher is not liable for delays in delivery and/or non-delivery in 
the event of an Act of God, action by any governmental or quasi-
governmental entity, fire, flood, insurrection, riot, explosion, embargo, 
strikes whether legal or illegal, labor or material shortage, transportation 
interruption of any kind, work slow-down, or any condition beyond the 
control of Publisher affecting production or delivery in any manner.

Publisher reserves right to hold advertiser and its advertising agency 
jointly and severally liable for such monies as are due and payable to 
the publisher.

Payment Terms: Net 30

ISSUANCE AND CLOSING Dates

Published: 12 times in 2012.

Closing Dates for Advertising: 
January	   11/15/11	 July	 05/15/12
February	   12/15/11	 August	 06/15/12
March	   01/16/12	 September	 07/16/12
April	   02/15/12	 October	 08/15/12
May	   03/15/12	 November	 09/17/12
June	   04/16/12	 December	 10/15/12

Changes to Copy: Not guaranteed after scheduled closing dates. 

Cancellations: Cancellations cannot be accepted after scheduled 
closing dates. Cancellations must be received in writing prior to 
published closing dates.

Proofs: Proofs of offset material will be supplied upon request if 
time permits. If proof of a typeset ad is required for OK, copy must 
reach us five days in advance of closing date.

7400 Skokie Blvd.
Skokie, IL 60077

TEL: (847) 675-7400   
FAX: (847) 675-7494

www.shoppermarketingmag.com

p2pi.org

GENERAL RATE POLICY:



 NET Advertising Rates
Rates for standard display units are based on the total number of units 
used within a 12-month contract period in Shopper Marketing. Each page 
of multiple-page advertisements counts as a unit, and each fractional 
advertisement counts as a unit.

4-Color rates: 
(Standard SWOP specifications apply: process magenta, yellow and cyan)

Space	 1X	 3X	 6X	 9X	 12X	 18X
Banner	 $5,510	 $5,341	 $5,223	 $5,182	 $5,141	 $5,049
Banner 2/3	 $4,941	 $4,787	 $4,685	 $4,649	 $4,613	 $4,531
Banner 1/2	 $4,557	 $4,424	 $4,342	 $4,295	 $4,254	 $4,177
Banner 1/3	 $3,316	 $3,209	 $3,132	 $3,106	 $3,086	 $3,055
Junior	 $4,295	 $4,167	 $4,049	 $4,024	 $3,993	 $3,926
Junior 2/3	 $3,316	 $3,209	 $3,132	 $3,106	 $3,086	 $3,055
Junior 1/2	 $2,773	 $2,701	 $2,645	 $2,619	 $2,583	 $2,558
Junior 1/3	 $2,209	 $2,153	 $2,086	 $2,071	 $2,045	 $2,030

2-COLor rates: 
(Standard SWOP specifications apply: process magenta, yellow and cyan)

Space	 1X	 3X	 6X	 9X	 12X	 18X
Banner	 $4,849	 $4,680	 $4,562	 $4,521	 $4,480	 $4,388
Banner 2/3 	 $4,280	 $4,126	 $4,024	 $3,988	 $3,952	 $3,870
Banner 1/2	 $3,896	 $3,762	 $3,680	 $3,634	 $3,593	 $3,516
Banner 1/3	 $2,655	 $2,547	 $2,471	 $2,445	 $2,424	 $2,394
Junior	 $3,634	 $3,506	 $3,388	 $3,362	 $3,332	 $3,265
Junior 2/3	 $2,655	 $2,547	 $2,471	 $2,445	 $2,424	 $2,394
Junior 1/2	 $2,112	 $2,040	 $1,984	 $1,958	 $1,922	 $1,897
Junior 1/3	 $1,548	 $1,492	 $1,425	 $1,410	 $1,384	 $1,369 

Black and White rates:

Space	 1X	 3X	 6X	 9X	 12X	 18X
Banner	 $4,618	 $4,449	 $4,331	 $4,290	 $4,249	 $4,157
Banner 2/3	 $4,049	 $3,896	 $3,793	 $3,757	 $3,721	 $3,639
Banner 1/2	 $3,665	 $3,532	 $3,450	 $3,403	 $3,362	 $3,286
Banner 1/3	 $2,424	 $2,317	 $2,240	 $2,214	 $2,194	 $2,163
Junior	 $3,403	 $3,275	 $3,157	 $3,132	 $3,101	 $3,034
Junior 2/3	 $2,424	 $2,317	 $2,240	 $2,214	 $2,194	 $2,163
Junior 1/2	 $1,881	 $1,809	 $1,753	 $1,727	 $1,691	 $1,666
Junior 1/3	 $1,317	 $1,261	 $1,194	 $1,179	 $1,153	 $1,138 

NET ADVERTISING RATES:
Rates listed are “net” rates. They do not include agency commissions.

COLOR RATES:
Matched color, silver, gold or metallic inks — contact Publisher  
for rates

COVER RATES:
2nd & 3rd Covers — Banner 4-color rate plus 10%  
4th Cover — Banner 4-color rate plus 15%

PREMIUM POSITION RATES:
Other than covers, the only premium position available is:
Center Spread — Banner Spread 4-color rate plus 10% 

BLEED: No extra charge.

RATES FOR FURNISHED INSERTS:
All inserts, actual or samples, must be pre-approved by 
Publisher prior to issue closing. Quantity required — contact 
Publisher.

2-Page Insert
	 2 times 1x B&W rate

4-Page Insert
	 2 times 1x B&W rate
	 Plus: 2 times 50% 1x B&W rate

8-Page Insert
	 2 times 1x B&W rate
	 Plus: 6 times 33% 1x B&W rate.

Polybag Ride-along
	 Contact Publisher for details.

CLASSIFIED, HELP WANTED ADS: Regular rates apply.

Mechanical Requirements 

A. Publication Trim Size: 10-7/16" x 14-1/4"

B. Non-Bleed Ad Sizes:

Page Unit	 Width	 Depth

Banner Page	 9-1/2”	 13-1/2”
Banner 2/3	 6-1/2”	 13-1/2”
Banner 1/2 (vert.)	 4-5/8”	 13-1/2”
Banner 1/2 (horiz.)	 9-1/2”	 6-5/8”
Banner 1/3	 3-1/4”	 13-1/2”
Junior Page	 7”	 10”
Junior 2/3 (vert.)	 4-5/8”	 10”
Junior 1/2 (vert.)	 3-3/8”	 10”
Junior 1/2 (horiz.)	 7”	 4-5/8”
Junior 1/2 (digest)	 4-5/8”	 7-3/16”
Junior 1/3 (square)	 4-5/8”	 4-7/8”

C. Bleed Ad Sizes:

Bleed Specifications	 Width	 Depth

Banner Bleed Page	 10-7/16”	 14-1/4”
Banner Bleed Spread	 20-7/8”	 14-1/4”
Banner 1/2 Horiz. Bleed Page	 10-7/16”	 7”
Banner 1/2 Horiz. Bleed Spread 	 20-7/8”	 7”
Banner 1/2 Vert. Bleed Page	 5-1/16”	 14-1/4”
Junior Bleed Page	 7-5/8”	 10-5/8”
Jr. Bleed Spread	 16-1/8”	 11”

Note: Set your document to the trim dimensions supplied above.  
Pull design out 1/8” all around for BLEED.

Live Matter: To avoid trim violations, bring all important 
illustrations and/or type matter 3/8” in from trim dimension.

Publication is bound saddle stitch.



 important illustrations and/or type matter on bleed ads, i.e. “live matter” must be at least 3/8˝ in from all outside edges.
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AD SIZES



Media/format
Media Formats: CD (650MB, 700MB), DVD  
 
File Formats: High-resolution single page PDF/X-1a files are preferred. 
For more information on specifications for creating high-resolution 
PDFs, contact the Shopper Marketing Production Director.

Software Applications: (EPS, TIFF) InDesign, Illustrator, Photoshop 
or Quark Xpress. The Publisher’s preferred file format is PDF/X-1a. If 
ad is entirely in Photoshop, keep file in layers.  Applications created 
with other software may be accepted (Testing prior to production is 
suggested. Contact Production Director for further information.)

Page files must be constructed so that upon opening the page file, all 
elements (fonts, images, etc.) are positioned correctly. 

Customer must supply all related files necessary for output,  
i.e., — EPS and TIFF images along with the original electronic art, 
Adobe and non-Adobe brand Postscript Type 1 fonts. It is suggested 
you use the “package” or “collect for output” function prior to  
sending files. Do not send any more files than are required to construct 
the page.

Adobe Illustrator files need to be exported as an EPS. Customer is 
responsible for providing any necessary files for the output of any art. 
All 4-color must be in CMYK mode. If there is a Pantone or 5th color, 
arrangements must be made with the Shopper Marketing Production 
Director. To avoid font conflicts and type reflow, please convert text  
to paths.

REQUIREMENTS
The following must be included with all electronic advertising files: 

1. A printout of all the files that are on disk.

2. A complete font list identifying each font by its complete name  
and by its manufacturer. No TrueType fonts. Postscript only (Adobe 
recommended).

3. Composite laser proof of the ad that clearly specifies tints, color 
breaks, pickup information, illustration identification, etc. Actual size 
lasers or digital proofs should accompany any files sent. If proofs are 
not actual size, please identify them as enlarged/reduced size. Proofs 
should be accurate representation of latest version of file.  
Shopper Marketing cannot be responsible for accuracy of files if proof 
is not submitted with electronic file. 

4. B&W scans must be an EPS format (300 dpi resolution). (Line art 
@1200 dpi resolution.)

5. 4/C scans must be converted from RGB mode to CMYK mode in 
Adobe Photoshop (300 dpi resolution). 

6. All 5th color ads (PMS or Process) must be notated. 

7. All 4/C ads must have SWOP certified color proofs to provide 
accurate guidance on press. #5 publication stock is recommended. 
The proofing materials must be acceptable to Shopper Marketing and 
in compliance with SWOP.

	T ypes of proofs accepted:		            Comments:

	 Press Proof			   For color guidance on press

	 Off Press (Matchprint, Chromalin)	 For color guidance on press

	 Digital Half Tone (Kodak Approval)	 For color guidance on press

	 Digital Contone (Iris)		  For color guidance on press

	 Laser (B&W or Color)	    Only for content, not color guidance

	 Inkjet			      Only for content, not color guidance

8. Before sending files, make sure Document Setup is the actual 
trim size of ad, and any bleeds are pulled out 1/8” from trim. Process 
separate all colors that are not going to be printed as a spot color and 
have live material 3⁄8" from trim on all bleed ads. 

9. Total ink density of 4-color files should not exceed 280%. Maximum 
screened tone value for any color should be 85%. Any value over 85% 
should be made solid. Minimum dot range for highlight areas is 5%.

10. Thin lines (under 1 pt. rules) and medium or small lettering  
(under 9 pt.) should be restricted to one color.

11. Dot gain from file to final print could increase to approximately 
20% (at a 50% dot).

Printing: Web offset. 

To approximate press conditions, progressive proofs should be 
pulled side to side, 4-color wet on 60 lb. stock utilizing SWOP 
process inks, standard color bars and register marks. 

Ad direction through press is from side to side.

Furnished Inserts: Please contact Publisher for mechanical 
specifications, quantity needed and shipping instructions.

Stock Weight: Maximum weight of stock (25” x 38” basis):  
100 lb. coated, 80 lb. uncoated. Thickness of insert stock cannot 
exceed 0.007” For inserts exceeding 4 pages or for those deviating 
from standards outlined, consult Publisher.

Binding: Saddle Stitch

Handling and Storage of Printed Material: Publisher assumes 
no responsibility for original artwork and reserves the right to cut 
furnished material to meet printing imposition requirements and to 
reduce or trim advertisements furnished in dimensions larger than 
the publication’s standard sizes. Materials will be stored for one year 
and then destroyed unless Publisher is otherwise instructed.

Paper Stock: Publication is printed on 50 lb. stock.

Production Charges: Extra production work on original artwork 
such as enlargements, reductions, major copy and/or illustration 
changes, halftones, etc., will be billed at prevailing rates (non-
commissionable). Tipping/production charges for inserts are non-
commissionable and vary. Contact the Production Director.

LABELING
Please label media with the following: 

	 1. Advertiser name/Publication name/Issue date 

	 2. File names 

	 3. Date and time disk was created 

	 4. Software/version used to create files 

Shipment of Materials: 
Shopper Marketing
ATTN: Production Director
7400 Skokie Blvd.
Skokie, IL 60077

FTP Server: For instructions on submitting ad materials via  
the Path to Purchase Institute’s FTP server, please contact  
the Production Director, by calling (847) 675-7400.


